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Top Trends in Trade Publishing

Each year, Publishing
Technology tracks emerging
trends In the publishing and
content industries via its blog

www. publishingtechnology.com/blog



Top Trends in Trade Publishing 2015

= Direct to Consumer publishing

= Mobile Reading

= The Power of Fandom

= Growing pains for eBook subscription
= Content AS marketing



1. Direct to Consumer Publishing

Until publishers can answer the
question ‘who are our customers?’

with ‘our readers,’ they're in trouble.”
Seth Godin




D2C Publishing — The Challenge

" All publishers know cultivating D2C
relationships and sales are important

= The challenge is getting beyond
strategy into implementation — and
securing real sales



Solving the Data Problem — Virtual Festivals
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Creating buying opportunities — D2C Ecommerce
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FABER & FABER 0@ O

SHOP EVENTS AUTHORS DAILY MEMBERS

Home > Shop

SHOP

Sort By... + Filter By... +
Behind the Beautiful Moira Buffini: Plays 2 Go Giants War Music 1966
Forevers Moira Buffini Nick Laird Christopher Logue Jon Savage
David Hare

WAR MUSIC

CHRISTOPHER LOGUE

) The Mouse and His
Winterkill Skimbleshanks Child Darkthaw



Leveraging the brand to offer
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Home > Members
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Welcome to Faber Members

Faber Members is a free-to-join programme from one of the
world's great publishers. Sign up now for discounts on Faber
books and Faber Academy courses as well as exclusive access
to Events and Masterclasses and our range of hand-bound
Collectors' Editions, starting with Kazuo Ishiguro's The Buried
Giant.

WATCH THE VIDEO




Relationship Marketing




2. Mobile Reading

14 million devices sold in 2015 2.5 BILLION devices sold in 2015



Are people really reading on their phones?

43% of US mobile phone owners read books
on their phones

30% of US mobile readers read once a week
23% read on their phones every day

46% said they reqgularly read whole books on
their phones

Source:
Publishing Technology Research 2014




The rise of the phablet

phablet

[ fablzt/

noun frademark
noun: phablet; plural noun: phablets

a smartphone having a screen which is intermediate in size between that of a typical
smartphone and a tablet computer.

"a 3.5 inch screen is inadequate in a market that is trending towards phablets™

Origin
ENGLISH
phone
ENGLISH phablet
earfy 21st century
tablet ) )

early 21st century: blend of phone! and tablet.
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The Mobile Reading Opportunity

0)
As tablet ownership grows, more use 32% of US adults own an
them for e-books ereader

Among all e-book readers ages 18 and older, the % who 42% Of U S ad u |tS own a
read e-books on each device
tablet

64% of US adults own a

2011 w2014

B - Rame: smartphone
41 42
all I — — 28 - -
23 78 million ereaders

156 million smartphones

E-reader Tablet Computer  Cell phone

w Research Center surveys, Dec 2011-January 2014

T Yy &V A

i ‘ 4«1.'/ conducted on landlines and cell phones, in é:a,g:;:.! SO What,S th e b I g g er
PEW RESEARCH CENTER Opportunity?




Mobile publishing

Already Registered? Login | Sign Up

Books Apps Gifts  Authors ¢tc  Blog Events About  Contact

Axel Scheffler’s Flip Flap Safapi

What do you get when you cross a zebra with an antelope? Why, a zebelope, of course! What about a

buffalo with a flamingo? Well, that would be a buffingo, naturally!

The follow-up to the hugely popular Axel Scheffler’s Flip Flap Farm, this app features eleven brand new
poems and animal artwork from Axel Scheffler, the UK’s best-selling illustrator. With 121 possible
combinations, silly names and animal noises to make you giggle, this hilarious rhyming app is perfect for pre-

schoolers.

Swipe any part of the screen to create new animals and hear the poem read aloud, with original sound
effects, safari music, and text highlighting.

Like the app? You'l love the book! Axel Scheffler’s Flip Flap Safari is also available in an ingenious split-page,
spiral-bound board-book format. Little readers will adore flipping Axel’s animals again and again to see what
crazy creatures they can create — and to find out what strange noises they make too! Find out more about
the book here.

ad on the

App Store

Age  3-5



3. The Power of Fandom

Your a
rincess?

This kiss
never

happenedin
Twilight'
Edward and

Jacob, by Randy

Owen, graphite
on paper.




Why should | be taking fan fiction seriously?

= One of the most exciting areas of content creation and
distribution is...fan fiction

= Millions of people worldwide create and consume fan
fiction in order to satisfy a desire within fan communities
for more content relating to their favourite characters,
franchises and brands

= When fan fiction hits the mainstream it goes big!

= For example, Fifty Shades of Grey has sold 125 million
books worldwide. It started life as a piece of Twilight fan
fiction

= Along the way, fan fiction has created fascinating new

creation, consumption, distribution and monetisation
models



Wattpad — Writing as a Social Experience
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Fan Fiction is incredibly productive

“COMMUNITY"

Readership size and scope.

Countries that upload the most fanfic to Total fanfiction Fanfiction uploads shared
Wattpad: uploads shared on on Wattpad per day:

Wattpad:

——SPAIN

——MEXICD

——GERMANY

—— AUSTRALIA
Fanfiction uploads shared

—— CANADA )
on Wattpad in 2014:

—— PHILIPPINES

o MILLION ﬂ

0 iM 9M 15M

*HOTOGRAPHS: EVERETT COLLECTION (HARRY POTTER); WARMER BROS/EVERETT COLLECTION [SUPERNATURAL), WALT DISNEY/EVERETT COLLECTION (FROZEM); COURTESY OF LIONSGATE (DIVERGENT };
EMMINGS, HORAN), EV ATRIC

‘-IZ'.-".'-=' -:r-:'1 (CLIFFORD, IRWIN, HEMMINGE VERETT COLLECTION/REX USA {STYLES ); PATRICK MCMULLAN (REMAIMING)



What can publishers learn from fan fiction?

= Speed to market — fan fiction moves
quickly

= Close to its audience — created by
fans for fans

= Format Is of secondary importance to
content

* BRANDS BRANDS BRANDS



4. Growing pains for eBook subscription
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eBook subscription by the numbers

S 'b d | Book Subscription Service
crl @ October 1- October 15, 2013

The Scribd power reader For every book read
consumes approximately completely, subscribers
10 BOOKS BROWSED

In the last two weeks, sub- EVERY MONTH A Scribd reader in Wichita, KS 4.5 BOOKS

scribers have spent a total of holds the record for reading

9.6 YEARS IIIIIIIII\ 45 HOURS IN A --
READING BOOKS SINGLE WEEK
on Scribd That's 14 books in 7 days . - .




Growing pains for eBook subscription

Scribd’s announcements about romance and
audio tell us a few Interesting things about
ebook subscription services:

= They’ve grown quickly

= A lot of that growth is probably usage —
and that presents Scribd with a
challenge

= ‘Unlimited’ does have limits after all



5. Content as marketing




Content that BRANDS will pay for
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Content as a way of driving service usage

Browse millions of reviews - even offline

18 PM
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o Marrakech Magic Theater
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(D Suggested Itineraries
€ Nightiife
Shopping

/| Tours / Tickets
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Use City Guides anywhere -
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and things to do

Browse millions of traveler
no data connection required reviews of hotels, restaurants,

#4 of 715 Thing:
OC

Broges

Click "Point Me There" for
GPS-assisted guidance to your
destination

- ®@tripadvisor-

CITYGUIDES"

Guide yourself through
the world'’s great cities.
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How can publishers can benefit

How content iIs monetised might be
changing, but two things are staying the
same:

= Someone needs to write the content
= Someone needs to edit It

Digital hasn’t disrupted the need for editorial,
judgment, but it has changed how it gets

paid B



) QUESTIONS?




