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BIC Committees

Digital Supply Chain
Libraries
Metadata
Physical Supply Chain
Training, Events & Communications
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BI& BOOK INDUSTRY COMMUNICATION LTD

Regular BIC Events

BIC Breakfasts (monthly)

New Trends in Publishing Seminar
(4th September 2018)

BIC Networking Events including our
annual BIC Bash (13" November 2018)

Building a Better Business Seminar at LBF
(14th March 2019)
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BOOK INDUSTRY COMMUNICATION LTD

BIC on the web

Extensive Training Programme

Social Media:
@BIC1UK
@KarinaLuke
@BIC_LCF

Connect with us on Twitter, Facebook and LinkediIn.
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Mission

Better research. Better learning. Better insights.
ProQuest enables people to change their world.




Bowker is Your Partner in Discovery!

L

BOWKER® 140+ years serving the global book

EUNERS BODK = off _ publishing community

WITH SOLUTIONS
DESIGNED TO

HELP PUBLISHERS, J Book Publishers
BOOKSELLERS AND

LIBRARIES BETTER - Authors

SERVICE THER , ) .

CUSTOMERS. 5 Libraries

Book Sellers

Book Consumers/Lovers

Bowlker.




Provide metadata to retailers, libraries, and schools

« Communicate price and status updates in a timely fashion to
multiple customers

» Display enhanced content such as cover images and marketing
descriptions for readers and buyers

* Increase awareness of your titles

11




Powerful Metadata

Syndetic Solutions

BOOKS IN PRINT®
SEARCH.
DISCOVER

richment Elements Compa Praducts

FWVE

CONNECT.

WE BRING

YOUR CATALOG

S LIFE.

Backs In Print® combsnes
for bibhographic informat
callection development tooks ¢
book discovery

over 20 milion glabal ties

most trusted and authontative source
h powerful search, dscovery and
red specfically to sir ine the
rocess. Books In Print® contans
nint, out of prnt, and forthcoming),

Boaoks In Print® is used every day by thousands of book
professionals and Bbrary users to make connections.

NEWEST FEATURES INCLUDE:

= == nduding books, ebooks, 2u00 bosks, and mulimedia tiles. boois hased on authors,
B A uery wil return
- y .3 anes woridwide consult Books In Pant® to find titkes, create Ists rles, eliminating dead-end searches.
e which vendor, ebock platform, or anline retader to source
- 2 the tile. Character Search allows the user ta search for a character
o from their favonte books and view saarch results for al tiles the
* - S w00 subscription levels: character s i, and includes a bref synopss of the character
tans US. publicabons.
/ -y e aPc s d e, induding US., UK, Find Similar aliows users to see suggested simiar titles hased on
— . Canadan, European, and Australian publicatians. saarch cntena, or they can search by specfic tags found n Syndetics
> N & Book Profiss.

Local Content Compatible Systems

Make your local content more
discoverable.

These Vendor Partners support

ntegration of Syndetics display

content within their OPAC or

discovery prodt

We bring your catalog to life.

M
a

Syndetic Solutions™ is the premier source of specialzed high-quality enrict
book, ebook and media content. Syndetic Solutions™ offers more than 40

milfion unique descriptive data components, powered by Books In Print®, with
content for books, CDs and DVDs, that bring your catalog to life. It is specifically

desg

ed to enhance library online catalogs and discovery layers, accessi

Companion Products

Enrich your online catalog with data

and features that invite your patrons
to interact with your library in a

compietely new way:

Get Started

Contact us today and one of our

representatives will be happy to

help!

WHY BOOKS IN PRINT® IS THE LEADING BIBLIOGRAPHIC
DATABASE FOR LIBRARIES, PUBLISHERS, AND RETAILERS
AROUND THE WORLD:

blographc research

<aler stock availabiby

&, 10 dawnload a book It into inventary

g and buying options

‘en Insice Widget for easier browsing

asing

a mobde app and over 40 professional
sources

ProQQuest
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Bowker.

a ProQuest® affiliate

Publishers: Are We
Receiving Your Metadata?

There is no charge for submitting
your title data to Bowker.

Shelf | List

5th Floor

3 Dorset Rise

London

EC4Y 8EN

lel: +44 (0)20 7832 1700

Bowker.

a ProQuest® affiliate
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Audiobook Metadata
in ONIX 3

Chris Saynor
EDItEUR

BIC Breakfast
July 25th 2018



ONIX 3.0 data elements

® message details

® identity and authority

record details

product identifiers

® 1. descriptive details

product form
special features
packaging
physical size

DRM, usage constraints

trade classification
product parts
collection titles
titles

contributors

event

edition

language

extent

subject

audience



ONIX 3.0 data elements

® 2. collateral details

supporting text
cited material
supporting resources

prizes

® 3. content detail

® 4. publishing details

imprint and publisher
contact details
lifecycle dates

copyright details

territorial rights

® 5. related material

related works

related products

® 6. supply details

markets

market publishing details
suppliers

discounts

prices and tax

reissue details



Audiobooks: Fiction
— 82,265 results



OldNY ¥3d8VH
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Thema
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LINDSEY KELK

F — Fiction & Related items




OldNY d43dyVH
Q3901848 VNN
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Thema

FQ — Contemporary lifestyle fiction

i Avgeaspoingoneed g ¥ g 1KBB-US-NAKC — New York City

LINDSEY KELK

5HPD - Christmas



OldNY ¥3d8VH
Q3901848 VNN

LINDSEY KELK

SAJUYM

<RelatedProduct>
<ProductRelationCode>06<ProductRelationCode>
<Productldentifier>
<ProductIDType>03</ProductID Type>
<IDValue>9780007501502</ID Value>

ProductIdentifi
LINDSEY KELK [

Iwelve days of Christmas -

\
and Angela’s going to need M 4 1
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Product Form



ONIX list 150 - Product Form

Audio

Audio cassette
CD-Audio

DAT

Audio disc

Audio tape

MiniDisc

CD-Extra

DVD Audio
Downloadable audio file

* K XK XK X

Pre-recorded digital audio player
Pre-recorded SD card

LP

Downloadable and online audio file
Online audio file

Other audio format

* K XK XX K




ONIX list 175 - Product Form Detail

CD standard audio format

SACD super audio format

MP3 format

WAV format

Real Audio format

WMA

AAC

Ogg/Vorbis

Audible

FLAC

AlFF

ALAC

DAISY 3: full audio with navigation and full text
DAISY 3: full text with navigation and partial audio
DAISY 3: full text with navigation and no audio
Standalone audio

Readalong audio
Playalong audio
Speakalong audio
Synchronised audio
Mono

Stereo
Stereo 2.1
Surround 4.1
Surround 5.1




Contributor



ONIX list 17 — Contributor Role Code

Actor
Performer in a dramatized production (including a voice actor in an
audio production)

Dancer

Narrator

Where the narrator is a character in a dramatized production
(including a voice actor in an audio production). For the ‘narrator’ of
a non-dramatized audiobook, see code EO07

Commentator

Vocal soloist
Singer etc

Instrumental soloist

Read by
Reader of recorded text, as in an audiobook

Performed by (orchestra, band, ensemble)
Name of a musical group in a performing role

Speaker
Of a speech, lecture etc

Presenter
Introduces and links other contributors and material, eg within a
documentary

Performed by

Other type of performer not specified above: use for a recorded
performance which does not fit a category above, eg a performance
by a stand-up comedian




(((.n::"l‘.'l‘..lg[ William Makepeace <C0ntributor>
W THACKERAY <SequenceNumber>1</SequenceNumber>

6 3 A~ 5 . .
e = (=N  <ContributorRole>Aoi</ContributorRole>
V(l’ 1 l l.lj ’f Cl II <Nameldentifier>

<NamelIDType>16</NameID Type>
, <IDValue>0000000121441903</IDValue>
? [
A \
4

eat by Georgina Sutton

</[Nameldentifier>
<PersonNamelnverted>Thackeray, William Makepeace
</PersonNamelnverted>
</Contributor>
- #ad Contributor>
<SequenceNumber>2</SequenceNumber>
<ContributorRole>Eo7</ContributorRole>
Ao1 = by (AUthor) <PersonNameInverted>/Sutton, Georgina
Eo7 = Read by </PersonNamelnverted>

</Contributor>
<!-- other ONIX elements -->

<EditionType>UBR</EditionType>
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STEPHEN FRY - EMMA FIELDING

VANITY
L FAT RO

DRAMATISATION

A BBL RADIO 4 FULL CAST

BASED ON THE NOVEL RY
WILLIAM MAKEPEACE THACKERAY

Eo1 = Actor
Eo3 = Narrator
B22 = Dramatized by

<!-- other ONIX Contributors -->

<Contributor>
<SequenceNumber>2</SequenceNumber>
<ContributorRole>Eo03</ContributorRole>
<PersonNamelnverted>Fry, Stephen
</PersonNamelnverted>

</Contributor>

<Contributor>
<SequenceNumber>3</SequenceNumber>
<ContributorRole>Eo1</ContributorRole>
<PersonNamelnverted>Fielding, Emma
</PersonNamelnverted>

</Contributor>

<Contributor>
<SequenceNumber>4</SequenceNumber>
<ContributorRole>Eo1</ContributorRole>
<PersonNamelnverted>Cavanagh, Katy
</PersonNamelnverted>

</Contributor>

<!-- other ONIX Contributors -->

<Contributor>
<SequenceNumber>9</SequenceNumber>
<ContributorRole>B22</ContributorRole>
<PersonNamelnverted>Wyatt, Stephen
</PersonNamelnverted>

</Contributor>

<!-- other ONIX Elements -->

<EditionType>ADP</EditionType>



iy ||
? (GREAT l
T COURSES Largwg

Classics of
Briush Literature

Professor Lobn Sutherdng
|

Eog = Speaker

<Contributor>

<SequenceNumber>1</SequenceNumber>
<ContributorRole>Eog</ContributorRole>
<Nameldentifier>

<NamelDType>16</NameID Type>

<IDValue>000000010932953x</IDValue>
<[Nameldentifier>
<PersonNamelnverted>Sutherland, Professor John</
PersonNamelnverted>
<TitlesBeforeNames> Professor<TitlesBeforeNames>
<NamesBeforeKey> John </[NamesBeforeKey>

<KeyName>Sutherland </KeyName>
<Professional Affliation

<ProfessionalPosition>Lord Northcliffe Professor
Emeritus of Modern English Literature </
ProfessionalPosition>
<Affliation>University College London</Affliation>
<[Professional Affliation>
</Contributor>



Content Type



ONIX list 81 — Product Content Type

Audiobook
Audio recording of a reading of a book or other text

Performance - spoken word
Audio recording of a drama or other spoken word performance

Other speech content
eg an interview, not a ‘reading’ or ‘performance’)

Music recording
Audio recording of a music performance, including musical drama
and opera

Other audio
Audio recording of other sound, eg birdsong

Partial performance - spoken word
Audio recording of a reading, performance or dramatization of part
of the work

Additional audio content not part of main work

Product is enhanced with audio recording of full or partial reading,
performance, dramatization, interview, background documentary or
other audio content not included in the primary or ‘unenhanced’
version

Promotional audio for other book product
eg Reading of teaser chapter

Video
Includes Film, video, animation etc. Use only when no more detailed
specification is provided. Formerly ‘Moving images’

Video recording of a reading

Performance - visual
Video recording of a drama or other performance, including musical
performance




William Makepeace

THACKERAY
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-

STEPHEN FRY - EMMA FIELDING

VAN ITY
&(FAIR®

SBC RADIO 4 FULL CAS JRAMATISA

BASED ON THE NOVEL BY
WILLIAM MAKEPEACE THACKERAY

@ (Jma,\r ‘
T Courses & Dineaes

Classics of
Briush Literature

<PrimaryContent>o01</PrimaryContent>
<!-- Audiobook -->

<PrimaryContent>02</PrimaryContent>
<!-- Performance — spoken word -->

<PrimaryContent>13</PrimaryContent>
<!-- Other Speech Content -->



Extent



A“;oh
N' L *(‘\f William Makepeace

THACKERAY

V(u 1l g Fair

-~
-

STEPHEN FRY - EMMA FIELDING

VAN ITY

BASED ON THE NOVEL BY
WILLIAM MAKEPEACE THACKERAY

@ ( (Jms,u‘ ‘
T Courses & Dineaes

Classics of
Briush Literature

<Extent>
<ExtentType>o9</ExtentType> <!-- Duration -->
<ExtentValue>1938</ExtentValue> <!-- 32hrs 18 mins -->
<ExtentUnit>o5</ExtentUnit> <!-- Minutes -->
</Extent>

<Extent>
<ExtentType>o9</ExtentType> <!-- Duration -->
<ExtentValue>273</ExtentValue> <!-- 4hrs 33 mins -->
<ExtentUnit>o5</ExtentUnit> <!-- Minutes -->
</Extent>

<Extent>
<ExtentType>13</ExtentType> <!-- Duration of introductory matter -->
<ExtentValue>16</ExtentValue> <!-- 16 mins -->
<ExtentUnit>o05</ExtentUnit> <!-- Minutes -->
</Extent>
<Extent>
<ExtentType>14</ExtentType> <!-- Duration of main content -->
<ExtentValue>1440</ExtentValue> <!-- 24hrs -->
<ExtentUnit>o05</ExtentUnit> <!-- Minutes -->
</Extent>



Language



Thema
CJBT - Language self-study

2ADSL — Latin-American Spanish

1KL — Latin America — Mexico, Central America,
South America

<Language>
<LanguageRole>o01</LanguageRole>
<LanguageCode>eng</LanguageCode>
<CountryCode>US</CountryCode>

</Language>

<Language>
<LanguageRole>08</LanguageRole>
<LanguageCode>spa</LanguageCode>
<CountryCode>CO</CountryCode>

</Language>

<Language>
<LanguageRole>08</LanguageRole>
<LanguageCode>spa</LanguageCode>
<CountryCode>MX</CountryCode>

</Language>

<!-- other ONIX elements -->

<Audience>
<AudienceCodeType>27</AudienceCodeType>
<AudienceCodeValue>eng<AudienceCodeValue>

</Audience>

Pimsleuns




ITHE

Literature Subroni

COURS ES & Language l;nglis.h Literarure

Classics of
British Literature

Professor John Sutherland

‘Chapter Level’ metadata — Block 3 — Content Detail



Anglo-Saxon Roots —Pessimism and Comradeship

Chaucer—Social Diversity

Chaucer—A Man of Unusual Cultivation

Spenser—The Faerie Queene

Early Drama—Low Comedy and Religion

Marlowe—Controversy and Danger

Shakespeare the Man—The Road to the Globe

Shakesp! The 1840s saw a phenomenal growth in the
realistic novel's popularity. We explore four
from this period—Dickens's Dombey and

Shakesp! Son, Mrs. Gaskell's Mary Barton, Disraeli's
Sybil, and Thackeray's Vanity Fair. Each

The King asked hard questions about the direction in
which England was headed.

TheMeta,. .., . .

Paradise Lost—A New Language for Poetry

Turmoil Makes for Good Literature

The Augustans—Order, Decorum, and Wit

Scott and Burns—The Voices of Scotland

Lyrical Ballads—Collaborative Creation

Mad, Bad Byron

Keats—Literary Gold

Frankenstein—A Gothic Masterpiece

Miss Austen and Mrs. Radcliffe

Pride and Prejudice—Moral Fiction

Dickens—Writer with a Mission

The 1840s—Growth of the Realistic Novel

Wuthering Heights—Emily's Masterwork

Jane Eyre and the Other Bronté

Voices of Victorian Poetry

Eliot—Fiction and Moral Reflection

Hardy—Life at Its Worst




<!-- other ONIX Elements -->
<ContentDetail> <!-- Block 3 -->
<!-- other Content Items -->
<Contentltem>
<LevelSequenceNumber>33</LevelSequenceNumber>
<TextItem>
<TextItemType>o03</TextItemType>
<[TextItem>
<ComponentTypeName>Lecture</ComponentTypeName>
<ComponentNumber>33</ComponentNumber>
<TitleDetail>
<TitleType>o01</TitleType>
<TitleElement>
<TitleElementLevel>01</TitleElementLevel>
<TitlePrefix>The</TitlePrefix>
<TitleWithoutPrefix textcase="02">1840s — Growth of the Realistic Novel</TitleWithoutPrefix>
</TitleElement>
</TitleDetail>
<TextContent>
<TextType>03</TextType>
<ContentAudience>00</ContentAudience>
<Text textformat="05"><p>‘The 1840s saw a phenomenal growth in the realistic novel's popularity. We explore
four from this period Dickens's <cite>Dombey and Son</cite>, Mrs. Gaskell's <cite>Mary Barton</cite>,
Disraeli's <cite>Sybil</cite>, and Thackeray's <cite>Vanity Fair</cite>. Each asked hard questions about the
direction in which England was headed.’</p></Text>
</TextContent>
</ContentItem>
<!-- other Content Items —>
</ContentDetail>
<!-- other ONIX Elements -->



Price



Pricing

® the structure of ONIX 3 allows for wholesale and
retail reseller models, agency pricing, library or
institutional pricing, bundles and BOGOFs,
rentals, price tiers, ‘subscriptions’, complex tax
structures, free of charge products...

® and yet if you just have ‘one product, two prices’,
it’s still very simple



What next?



ONIX for Books

Product Information Message

Application Note: Audiobook products in ONIX

https://www.editeur.org/93/Release-3.0-Downloads/#How%2o0to




chris@editeur.org
www.editeur.org
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Selling Audiobooks

Miles Stevens-Hoare
July 2018

W.FF.HOWES ' fbmedia



Audiobook consumers more likely than the average UK adult to be male, aged
18-44, to have children in the home, to work full time, to live in London and to be
upmarket, affluent and from minority ethnic groups

87% of audiobook consumers listened to the format themselves, while 65% bought
audiobooks for themselves, and a quarter bought for other adults

Two thirds of audiobook consumers listened to audiobooks online or on mobile
devices, while just over half listened to audiobooks on CD.

Digital buyers bought an average of 6 audiobooks to listen to online/on mobile
devices, while physical buyers purchased an average of 5 CDs each.

Smartphones were increasingly used to listen to audiobooks in 2017, while fewer
listened on tablets, computers and MP3 players.

Consumers most commonly listened to audiobooks in their spare time at home, in
bed/before going to sleep, and when doing housework/chores.

36% of audiobook consumers (half of 18-24s) were new to the market.

The things that consumers most liked about audiobooks were the ability to
multitask.

Audiobook consumer

Source: Nielsen: Understanding the Audiobook Consumer 2017

W.F.HOWES '™ (D) media



Crime/thrillers remained the most widely consumed audiobook genre, and was the
top genre among those aged 55+.

Consumers most commonly (and increasingly) found out about audiobooks by
searching by author.

Bookseller websites, search engines, word of mouth and libraries were other top
methods of audiobook discovery with libraries especially important to older
consumers,.

Familiarity with book or author (especially for older listeners), as well as a good
voice, a new author to try, the blurb, and being part of a series were among the top
influences to purchase audiobooks.

Three quarters of audiobook consumers said they sometimes listened to podcasts,
with a quarter doing so weekly.

Heavy audiobook consumers were more likely than average to read broadsheet
newspapers, use social media such as Twitter, Instagram and Pinterest, listen to the
radio (e.g. Radio 4, Fivelive, Kiss, TalkSport) and to subscribe, Netflix, Prime and
Spotify

Audiobook consumer

Source: Nielsen: Understanding the Audiobook Consumer 2017

W.F.HOWES '™ (D) media



RBmedia

Content
* Leading digital audiobook and related spoken content producer with 35,000+ titles across 7 storied
brands
* Content spans many areas including romance, business, comedy, education, mystery, sci-fi, biography and
classics
* Produce 5,000+ new titles / year from best-sellers to award winners to emerging authors
* Brands: Recuoi';%eocl(s W.F HOWES b (M HighBridge @ aidanmed. christianaudio “Tantor
Retail Library
Proprietary Technology Platform: cudiebooks Proprietary Technology Platform: ( l'J digital
* Leading direct-to-consumer subscription + Embedded in 000’s libraries worldwide
service and app (#2 to Audible) with the best (public and academic) —

URL in the industry - audiobooks.com * Mobile app and platform deliver over 700k

* 100,000+ titles from 350+ publishers titles from RBmedia and 3¢ parties including
. P spoken audio, magazines, streaming video,
31 Party Distribution: a"id'ble Google . comics, eBooks and educational courses

ORakt o
Egbgten wINDAWAY, storytel

W.FF.HOWES ' fbmedia



* Digital subscription service,
allowing for instance streaming
and download from over 125k
titles

* Offers value to consumers

e Affordable service available
worldwide

* Robust mobile app designed
for simple and convenient
user experience

an introduction

» Offers value to publishers

* Access to millions of monthly
quality views and
impressions through multiple
platforms

* An engaged membership

L0m base for targeted upselling

* Opportunities for
O l | ‘ ° O O S promotions and sales

W.F.HOWES '™ (D) medio



Why?

* 2.3 million site view per month

* 9,000 app download per day

* +60% customer base growth yoy
* Prominent merchandising

* Deals and discount opportunities

* Book specific promo codes

.com

audiebooks




Requirements

Audio file, image files and metadata files

Metadata
* As per a print book with the addition of:
* Narrator

audiebooks

* Duration (in lieu of pp)
» Abridged/Unabridged

File delivery, ideally through FTP, but can handle DVD’s,
CD’s and hard drives

Completed account form (otherwise you won’t get paid!)

W.F.HOWES '™ (D) medio



Introduction

» RBdigital app delivers the broadest array of content types

* Only vendor with audiobooks, eBooks, magazines,
streaming video, education resources, and more in
one app - over 700k titles in total

* Unigue unlimited access model enables patrons to
“binge” content without breaking the library budget

* Unique content produced by RBmedia

* Cloud-based access to over 35,000 exclusive
audiobooks in addition to thousands of premium titles
from all major publisher

* Invested significantly in the platform to broaden
capabilities

W.FF.HOWES ' fbmedia



Why

* Libraries play a significant
role in audiobook discovery
and enjoyment

* RBdigital is highly
penetrated in all the main
audiobook English language
markets

* High numbers of users and
issues in libraries

b digitfal

W.F.HOWES '™ (D) media




(b sisir Requirements

* Formats
* MP3is our preferred audio file format. WAV files require processing which cause delays in making available
and can cause issues with file transfer via FTP.
* MetaData
* As per a print book with the addition of:
* Narrator
* Duration (in lieu of pp)
* Abridged/Unabridged
* Prices in Multiple currencies to reflect the Sales Rights for a title

* Communications
* An automated email detailing new available distributed titles would be useful

W.FF.HOWES ' rbmedia



S
BIé BOOK INDUSTRY COMMUNICATION LTD

Any questions?

-
e |

Lt

7 RIDGMOUNT STREET, LONDON WCIE 7AE | +44 (0)20 7255 0516/3
WWW.BIC.ORG.UK | INFO@BIC.ORG.UK | @BIC1UK

T Y . e .00



BI& BOOK INDUSTRY COMMUNICATION LTD

Thank you for attending July 2018’s
BIC Breakfast:

The Unprecedented Rise of Audiobooks

Alaina-Marie Bassett
Business Manager
Book Industry Communication Ltd

0207 255 0513
Alaina-Marie@bic.org.uk
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